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CONNECTING YOU WITH THE RIGHT PEOPLE AT THE RIGHT TIME 

TARGETED AUDIENCE: Our readers, subscribers and online visitors are 
the decision-makers and people who are planning conventions, large 
meetings and corporate events in the Midwest.

COMBINED APPROACH: Our magazine, plus our highly targeted digital 
campaigns, online resource directory, weekly e-newsletters and custom 
emails, keeps your business in front of the people who are planning 
meetings and events. 

CUSTOM PROGRAMS: Not every business has the same budget, goals or 
needs, which is why we create custom programs for every client through 
editorial-style print or digital campaigns, highly targeted digital programs, 
digital listings, custom emails and more to ensure you are staying 
connected to meeting and event planners.

CURRENT CIRCULATION COVERAGE

CIRCULATION

Midwest Meetings’ circulation department is dedicated 
to cultivating a qualified, verified mailing list of decision-
makers and buyers, including:

•	Professional Meeting Planners
•	Association Management Companies
•	Social, Military, Educational, Religious and  

Fraternal Planners
•	Non-Professional Planners (C-Suite, Human 

Resources, and Sales and Marketing Executives, 
Executive Assistants, etc.)

Midwest Meetings magazine and our annual Guide Book 
mail to more than 22,000 planners, who are concentrated 
heavily in the Midwest, where meeting and event planners 
often base their site selection criteria on proximity, 
affordability and accessibility for their attendees.

Our mailing list is continuously updated, added to and 
refined to ensure Midwest Meetings reaches the target 
audience most likely to fill your meeting space.

Midwest Meetings magazine and our annual Guide 
Book reach meeting and event planners, executives and 
decision-makers across the industry who plan meetings 
and events of all sizes.
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North Dakota
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DISTRIBU T ION  A N D R EAC H

of readers first learn  
about venues and 
destinations from magazine 
ads and features.

of Midwest Meetings  
readers say magazines are  
one of the most credible 
sources for learning about 
meeting and event venues.

69%

66%
DID YOU KNOW?
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Featured Spaces

O
ceans are (dare we say it?) a bit overrated. You don’t need saltwater for a fun afternoon on 

the waves, especially when it comes to bringing groups together.

The Midwest’s thousands of lakes and rivers are revered for a reason — and their natural 

beauty makes them an ideal backdrop for the buzzy conversations and clinking glasses of 

small group gatherings. That’s why more meeting or event planners are turning to booking a lake or 

river cruise for a fresh, after-hours team outing or even daytime meeting.

With diverse fleets that can accommodate varying group sizes and types of events, cruise lines can 

adapt to a wide range of needs. They often offer special coach parking, and can help you choose 

the vessel that best suits your group’s interests and itinerary. “We do a lot of business outings,” 

acknowledges Angie Jahns, charter sales manager at Lake Geneva Cruise Line in Lake Geneva, 

Wisconsin. “With private parties, we have eight different boats that can accommodate two people to 

225. We can do lunches, dinners and cocktails.”

Taking in the scenery can be a relaxing way for groups to unwind, but for meeting and event planners 

who are looking for unique on-board activities, many cruise lines offer creative add-ons as well. Lake 

Geneva Cruise Line, for example, offers a geocaching experience that fosters both outside-the-box 

thinking and friendly competition. 

“Participants get on and we break them up into different groups,” Jahns explains. Groups then answer 

questions to access GPS coordinates that they use to scavenge for treasures in various locations 

around the lake. “They actually get off the boat to find some geocaches,” she hints. Other lines also 

offer local historical or sightseeing tours, on-board dance parties or multi-course meals.

Below are six Midwest cruise lines that are top-notch at accommodating groups. 

Fresh Air & Water — 

A Perfect Pairing for 

Networking

BY CLAIRE HANNUM
 These six Midwest cruise lines are well worth hopping aboard.

1. Lake Geneva Cruise Line, Lake Geneva, 

Wisconsin

Lake Geneva Cruise Line offers a front-row view 

of the Geneva Lake’s array of scenic Gilded Age 

mansions. The line has been operating since 

1873 and that history is present in every lovingly 

restored boat it operates.

Lake Geneva Cruise Line’s eight vessels can 

accommodate up to 225 people for lunches, 

dinners, cocktail hours or other custom events. 

From Steam Yacht Louise, launched in 1902, to 

Lake Yacht Polaris, the oldest boat, built in 1898, 

the cruise line has options for every group.

The cruise line’s unique programming options 

include geocaching challenges, casino nights, and 

daytime group tours of the local historic Black 

Point Estate and Gardens built in 1888. Of course, 

more traditional cruise options are also on the 

menu for groups who are just looking for a low-

key ride across the lake.

2. Lady of the Lake, Clear Lake, Iowa

Clear Lake is home of the Surf Ballroom, the last 

venue played by Buddy Holly, The Big Bopper and 

Ritchie Valens in 1959. The town remains a music 

hub today — but that’s just one part of its story. 

Clear Lake is also a summer getaway destination 

lined with golf courses and resorts, as well as 

home to the big lake it gets its name from.

Enter the Lady of the Lake, Clear Lake’s popular 

cruising go-to and one of just a handful of paddle 

wheel boats still operating in the U.S. With a 

capacity of 150 people, the Lady of the Lake 

features multiple levels, and a stage that can be 

used for presentations, dance parties and more. 

The on-board bar can serve soft drinks, cocktails, 

beer and wine according to planners’ preferences. 

The Lady of the Lake works with several local 

caterers to best suit each group’s culinary needs, 

as well as a local photographer to capture any 

team-building moments you wish.

3. Padelford Riverboats, St. Paul, Minnesota

Padelford Riverboats has been cruising the 

Mississippi River since 1969, serving over  5 

million passengers along the way. Among its 

historic fleet is an authentic sternwheeler, a boat 

propelled by a paddle wheel at the stern, which 

is a rarity on the Mississippi. Padelford can host 

anywhere from 140 to 500 guests. 

Two of its boats, the Anson Northrup and the 

Betsey Northrup, can combine to accommodate 

especially large groups. When the two boats 

are connected, passengers can roam 

freely between the two vessels for even 

more space. This mega-boat offers three 

rooms, an additional large open space, 

four bars, two band spaces and two dance 

floors. Smaller groups can kick back on the 

Jonathan Padelford sternwheeler, which 

uses hydraulic engines that look identical to 

classic steam engines … and still make that 

iconic steam engine sound.

On-board, full-service bars and in-house 

chefs specializing in locally sourced 

ingredients keep events running seamlessly 

as groups cruise through St. Paul. Plus, 

Padelford’s event managers can help you 

plan your gathering, whether you’re looking 

for a team-building event, mixer or meeting.

4. Celebration River Cruises, Moline, Illinois

Celebration’s crown jewel, the Celebration 

Belle, cruises up and down the Mississippi 

River between the border of Illinois and 

Iowa. The massive paddle wheel boat was 

designed specifically for the Mississippi and 

©Lake Geneva Cruise Line

©Lake Geneva Cruise Line

©Padelford Riverboats

©Celebration River Cruises

©Celebration River Cruises
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Issue Featured States* Special Advertising Sections** Deadlines

Spring/
Summer

Iowa, Kansas, Minnesota, 
Nebraska, North Dakota 
and South Dakota

Midwest Golf Destinations
Sports in the Midwest

Sales Close: March 24, 2025
Materials Due: March 31, 2025
Mails in May

Fall/Winter
Illinois, Indiana, 
Michigan, Missouri, 
Ohio and Wisconsin

Casino Venues in the Midwest
Midwest CVBs

Sales Close: September 9, 2025
Materials Due: September 16, 2025
Mails in October

Guide Book
See Guide Book Opportunities Page 

5 for complete information.

Sales Close: January 20, 2025
Materials Due: January 27, 2025
Mails in February

*Featured States advertisers receive matching editorial space with their display ads if located within these states. 
**Special Advertising Sections feature articles mixed with advertisers’ display ads.

IN EVERY ISSUE
Industry Insights 
News and updates from suppliers and  
industry professionals.

Planner Profile
Meet the movers and shakers in the  
meetings world.

Featured Spaces 
Reviews of unique event space categories.

Food & Beverage 
Food for thought from industry experts.

Technology Report
 Innovative tech ideas for your next meeting.

janesvillecvb.com  ·  (800) 487-2757  ·  

• Variety of meeting locations
• Fraction of the cost of larger cities• Wide variety of pre- and post-meeting activities• Easily accessible - right off I-39/90

• Free JACVB assistance every step of the way

Contact us to start planning your event

Plan to meet in
Janesville

Pictured: Glen Erin’s Celtic House

holds a whopping 750 passengers, offering an expansive venue for a wide range of event sizes.
This year marks Celebration’s 40th season of cruising and with those years comes the hard-earned experience of hosting all manner of events with ease. No matter where your event takes you, Celebration is ready to help you customize the ideal itinerary. 

The Belle offers four decks, two of which are climate-controlled, and is ideal for business luncheons, dinner cruises and more. Planners can take advantage of the boat’s ample space by hosting a meeting on one deck and a meal on another. For groups of 50 or more, the Belle also offers after-hours pizza cruises. Group cruises can run from an hour and a half to a full day.
5. Gateway Arch Riverboats, St. Louis, MissouriAfter a busy day of meetings in St. Louis, add some levity to the itinerary with a cruise that offers front-row views of the famous Gateway Arch. A river cruise is one of the best ways to see the city’s most iconic attraction — and it's more fun than a conference room.

Groups can strike out on a river tour, an evening dinner cruise with live music, or a customized event aboard the Tom Sawyer, a lauded three-story replica paddlewheel boat. The Tom Sawyer can accommodate groups of up to 150, and offers plated meals, bar service and buffets as you cruise past the Gateway to the West.

6. Lewis & Clark Riverboat, Bismarck, North Dakota
The Lewis & Clark Riverboat cruises along the shores of Bismarck on the Missouri River, just as the explorers themselves did over 200 years ago, but this time, with way more creature comforts. Groups can retrace Meriwether Lewis and William Clark’s travels in style over a meeting or during an after-hours gathering.

The boat’s upper and lower decks can host up to 105 people combined. For a sit-down meal, 64 guests can be comfortably accommodated on the boat’s lower level. For a buffet meal, groups can stretch out more and utilize both levels. The Lewis & Clark offers bar service and snacks, as well as customizable options based on a group’s unique needs and specifications. 

Claire Hannum is a New York-based freelance writer who covers travel, events and wellness.

©Gateway Arch Riverboats

©Padelford Riverboats10 
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Meeting and event planners are already 

thinking of the possibilities, and eyeing 

the venues that accommodate attendees 

shying away from alcohol — even if 

it’s only a small portion of the drink 

menu. You don’t necessarily have to 

be alcohol-free to order a mocktail, 

of course. It might just be a healthier 

alternative or what you crave in that 

moment — especially because the quality 

of nonalcoholic spirits has been vastly 

improving in recent years.

“Right now, so much is available,” says 

Michelle Duvall, o
wner of Blind Shot 

Social Club in Madison, Wisconsin, about 

access to zero-proof spirits to create 

mocktails. “That world is exploding.” 

In 2021, she opened her place with 

private event spaces, golf simulators and 

nonalcoholic drink menus. There’s a lot of 

flexibility
 for meeting organizers in that 

the venue is not strictly for sober patrons 

either: Mixologists also use spirits to 

create alcoholic cocktails behind the bar. 

Whether you call them 

mocktails, nonalcoholic 

beverages or zero-proof 

drinks, the industry is 

expected to spike to $30 

billio
n in 2025, according 

to Global Market Insights, 

a market research and 

consulting firm.

Mocking Up 

a Good 

Mocktail

The quality of nonalcoholic spirits
 has vastly improved as 

mocktails’ popularity has spiked in recent years.

BY KRISTINE HANSEN

Mocking Up 

a Good 

Mocktail

16 
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CONTEN T  C A LEN DA R

DOUBLE YOUR ADVERTISING SPACE FOR FEATURED STATES OR THE SPECIAL MIDWEST 
CVBS SECTION FOR FULL-, HALF- AND QUARTER-PAGE ADVERTISERS.

Reach out to Carrie Mantey, editor of Midwest 
Meetings, at cmantey@ntemediagroup.com 
with any relevant story ideas or press releases.
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MIDWESTMEETINGS.COM

MidwestMeetings.com is updated regularly with the 
latest news, online-only articles and more. Each month, 
you could be viewed by thousands of visitors who come 
to MidwestMeetings.com to brush up on industry news, 
find meeting destinations and read the newest digital 
issue. With a variety of placement and rotation options, 
you can select the most strategic positions based on 
your specific destination, target and goals.

Top Banner or Block Ad
The JPG, PNG or GIF links to your website.

Destination Listing and Link
Added value with Print Advertisement
Located on your state’s Destinations page, the Listing 
and Link includes your logo, a short description (75 
words of your choosing), a physical address, an email 
link, a phone number and a website link.

Enhanced Listing
Add a video or slideshow to your Listing with a 
calendar year of visibility. An Enhanced Listing also 
moves your destination to the top of your state’s 
Destinations page, alphabetically by city.

TARGETED DISPLAY ADVERTISING

Delivering the right message to the 
right person at the right time has 
never been easier than right now.

Programmatic marketing allows you 
to reach the right person at the right 
time by delivering digital ads in real 
time to highly targeted groups of 
people in any geographic area.

Custom programs are designed to 
meet your needs and budget. See  
the rate card on Page 6 or ask for  
a custom proposal. 

TARGETING TACTICS USED

GEO-TARGETING
Target potential 

customers within  
a specified  

geographic area.

ADDRESSABLE  
GEO-FENCING

Target potential customers in their 
homes or places of business by 
uploading your clients’ address-

level data or direct mail list.

SITE RETARGETING
Target potential 

customers who have 
previously visited  

my website.

CURATED AUDIENCES 
Target potential customers 

based on over 500 demographic 
and interest variables to reach 

just the right person at the right 
time with the right message.

SEARCH RETARGETING
Target potential customers 
who are searching for my 

products and services 
online in real time.

GEO-FENCING
Target potential customers  

who are in a predefined  
location such as at a 

competitor’s business, local 
shopping center or event.

DIGITAL  OP P OR T U N IT IES

E-NEWSLETTERS

Midwest Meetings’ weekly e-newsletter delivers the 
latest industry news, trends and planning topics 
directly to inboxes. Emailed to more than 1,700 industry 
professionals, e-newsletter subscribers are the first 
to learn about the latest online-only content, surveys, 
digital editions, association reports and news.

EMAILS 

With only one sponsored email available per week, this 
opportunity targets Midwest Meetings’ e-newsletter 
recipients with information about your destination. 
Each email includes 500 words of your choosing, 
one image, contact information and a website link. 
Advertisers are limited to one email per month.
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ILLINOIS

Combine safe, in-person events with virtual 
HD Livestreaming at the leading 14,000+ sf 
venue for meetings, labs, education and  
training near O’Hare International Airport.

847.384.4210   |   www.olcevents.com 
9400 W. Higgins Rd. |  Rosemont, IL 60018

Book an IN-PERSON or 
HYBRID Event at the OLC

n Exec. boardroom 
 for up to 24 
n 3 auditoriums  
 seat up to 180 
n HD broadcast
 and film studio
n Multi-media 
 lecterns & mics 
n 5 ceiling-mount  
 laser projectors 
n Flexible rooms & 
 reception space
n Ergonomic guest
  seating 

HERITAGE CORRIDOR 
DESTINATIONS 
2701 BLACK RD., STE. 201, JOLIET, IL 60435

800-926-2262 | MARKETING@HCDESTINATIONS.COM

ABOUT THE AREA — Heritage Corridor Destinations 
encompasses the region along the historic I&M 
Canal, The First Hundred Miles of Route 
66 and Starved Rock Country. From fine 
dining, museums and live theater to canyons, 
waterfalls and sweeping prairies, the region 
has an incredible offering for the discerning 
meeting planner. We excel in smaller, more 
intimate meetings with plenty of outdoor 
activities. Imagine your next meeting in a brand 
new adventure park in the quarries, a restored 
vaudeville theater, an 1800s mansion, a timber-
braced lodge or a top-rated golf course. With 
our close proximity to Chicago, we offer the 
perfect choice for your next meeting.

HCDESTINATIONS.COM

AT A GLANCE
LARGEST MEETING  

SPACE (SQ. FT.): 
12,284

# OF AREA  
HOTEL ROOMS: 

9,183

NEAREST AIRPORT: 
Chicago Midway Airport

MidwestMeetings.com 77
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RAMKOTA HOTEL &
WATERTOWN EVENT CENTER
1901 NINTH AVE. SW, WATERTOWN, SD 57201
605-886-6127

ABOUT THE VENUE — The newly renovated 
Ramkota Hotel is attached to the award-winning 
Minervas Restaurant & Bar. Also attached is 
the Watertown Event Center featuring 32,000 
square feet of flexible meeting space and a large 
amphitheater. Whether it’s a multi-day conference 
or a small corporate luncheon, the same care 
and detail will go into the professional planning. 
We’ve got you covered, all under one roof!

RAMKOTAWATERTOWN.COM

THE GOSS OPERA HOUSE
100 E. KEMP AVE., WATERTOWN, SD 57201 
605-753-0200

ABOUT THE VENUE — The historic Goss Opera 
House is located in the heart of downtown 
Watertown. Impress your guests with the 
charm of an opera house built in 1889 while 
enjoying modern amenities, including a spacious 
opera hall that can accommodate up to 500, 
multiple breakout rooms and hospitality suites. 
Mavericks at the Goss is the in-house caterer 
and can create any menu perfectly paired to 
your occasion.

THEGOSSOPERAHOUSE.COM

JOY RANCH OF SOUTH DAKOTA
16633 448TH AVE., FLORENCE, SD 57235
608-886-4622

ABOUT THE VENUE — Joy Ranch is the ideal place 
to host meetings of all types with a serene, 
private, natural setting. We have eight uniquely 
western-styled meeting rooms that are perfect to 
accommodate any size party. The facility also 
offers 16 themed hotel rooms to make every event 
a memorable one.

JOYRANCHOFSD.ORG

AT A GLANCE
MEETING SPACE (SQ. FT.):  

32,000

GUEST ROOMS & SUITES: 
101

# OF MEETING ROOMS: 
18

AT A GLANCE
MEETING SPACE (SQ. FT.):  

7,058

# OF AREA GUEST ROOMS 
& SUITES: 

829

# OF MEETING ROOMS: 
7

AT A GLANCE
MEETING SPACE (SQ. FT.):  

12,718

GUEST ROOMS & SUITES: 
16

# OF MEETING ROOMS: 
8 ROOMS PLUS OUTDOOR 
GATHERING SITES, A ONE-

ROOM SCHOOLHOUSE 
AND A CHURCH

Deadlines   
Sales Close: Sales Close: 
January 20, 2025January 20, 2025

Materials Due:Materials Due:  
January 27, 2025January 27, 2025

Mails in FebruaryMails in February 20 Midwest Meetings  |  Guide Book 2024

INDIANA

DEARBORN COUNTY 
CONVENTION, VISITOR 
& TOURISM
320 WALNUT ST., LAWRENCEBURG, IN 47025

800-322-8198 | JTOTH@VISITSOUTHEASTINDIANA.COM

ABOUT THE VENUE — We’re Southeast Indiana’s Dearborn 
County — the Perfect Place to Meet! Located along the 
Ohio River Scenic Byway, our proximity to Cincinnati 
means we’re close to big-city amenities with all of the 
meeting customization and service a smaller location 
can provide. We’re home to historic small towns and fun 
attractions that attract thousands of visitors each year — 
including Hollywood Casino and Perfect North Slopes. 
We’re also known for our wide variety of festivals and 
events, plus customizable tours and trip experiences of all 
types.

Experience top-notch meeting amenities at the 
Lawrenceburg Event Center and on-site DoubleTree by 
Hilton Hotel. Step back in time on a historic tour, visit 
a scenic winery or sample our outdoor recreation. Then 
enjoy our walkable Main Street communities offering 
casino gaming, destination dining, live entertainment and 
more.

VISITSOUTHEASTINDIANA.COM/MEETINGS-CONVENTIONS

AT A GLANCE
LARGEST MEETING SPACE  

(SQ. FT.):  
18,000

# OF AREA HOTEL ROOMS: 
468

NEAREST AIRPORT: 
15 MILES TO CINCINNATI 
INTERNATIONAL AIRPORT

Full-Page Listing Example 

Half-Page Listing Example 

Quarter-Page Listing Example 

Facility/Service  
Listings Include:
•	No. of Hotel Rooms 
•	No. of Meeting 

Rooms 
•	Square Footage of 

Meeting Space
•	Maximum Capacity

CVB Listings Include:
•	Nearest Airport
•	No. of Area Hotel 

Rooms
•	 Largest Meeting 

Space by Square 
Footage

GET YEAR-ROUND EXPOSURE WITH THE MIDWEST MEETINGS GUIDE BOOK

The Guide Book offers three display ad or formatted listing 
sizes. This annual, digest-sized publication serves as a resource 
all year long for more than 22,000 event planners as a go-to 
directory to meeting and convention facilities. It is an affordable 
way to stay in front of event planners for an entire year. 

Simply supply text and photos, and your ad will be designed 
for you. You may also submit a press-ready display ad. ALL 
THE ADS ARE IN FULL COLOR AND PLACED IN EACH 
RESPECTIVE STATE’S SECTION.

GUIDE  BOOK OP P OR T U N IT IES

MidwestMeetings.com 
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SOUTH DAKOTA
V ariety is what makes South Dakota the place to host a meeting or event. From horizons that seem to stretch to infinity to the awe-inspiring buttes, spires 
and mesas of the Badlands to the cityscape of Sioux Falls, South Dakota offers something for everyone. Like its neighbor to the north, South Dakota is off the beaten path, but offers a wealth of options for meetings and events nonetheless. One favorite locale is the South Dakota Cultural Heritage Center, which celebrates the state’s frontier and Native American history, and plans to reopen after a renovation in 2025. Because of the population distribution of South Dakota, Sioux Falls and Rapid City are regional centers of the state, and provide convenient air transportation 

for attendees. In Sioux Falls, the Denny Sanford PREMIER Center is the quintessential place to host a large-scale event thanks to it’s expansive convention center and entertainment complex with an attached hotel. Other unique venue options include The Journey Museum & Learning Center in Rapid City and the Great Plains Zoo in Sioux Falls. 
To further entertain attendees, consider attending one of the state’s many cherished pastimes, such as powwows, rodeos, county fairs, car and motorcycle rallies, and cook-offs. They all take place throughout the year in South Dakota.

For more ideas, go totravelsouthdakota.com 
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REDLIN ART CENTER, WATERTOWNThe Redlin Art Center contains three art galleries where over 160 of wildlife and Americana artist Terry Redlin’s original oil paintings are displayed. The artist’s romantic view of America’s rural landscape is highlighted by the glow of golden sunsets, cozy campfires and starry skies. Groups can find space to reconnect … or disconnect ... here. redlinart.com

THE MAMMOTH SITE, HOT SPRINGSThe Mammoth Site is the world’s largest mammoth research facility and one of the top fossil interpretive sites in North America. Over 60 
mammoths have been unearthed here, along with 
at least 87 other late Ice Age animals. You can tour this active dig site and view Ice Age fossils in 

the museum. mammothsite.org

WALL DRUG STORE, WALLNear Badlands National Park, Wall Drug offers dining, gifts, souvenirs, activities and, of course, free ice water, drawing in more than 2 million visitors each year. Many travelers stop and leave refreshed, just like they did more than 80 years ago, when the establishment first started to offer free ice water. Now it’s a destination. walldrug.com

THE DAKOTA DISCOVERY MUSEUM, MITCHELLThe Dakota Discovery Historic Village features an expanded history of local Milwaukee Railroad operations. Inside the gallery, immerse yourself in the history of the Middle Border Region to learn more about the lives of the Plains Indians, fur trade, Dakota Territory, railroading, farming, ranching and the Great Depression. dakotadiscovery.com

PLACES TO CHECK OUT

SANFORD LAB HOMESTAKE VISITOR CENTER, LEADDiscover the Black Hills region — from the flora and 
fauna that supported indigenous populations to the deepest gold mine in the Northern Hemisphere to Nobel Prize-winning science to secrets of the universe still being uncovered — through exhibits and pop-up activities. sanfordlab.org/slhvc

74 
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THE WORLD’S ONLY CORN PALACE, MITCHELLEach year, some 500,000 tourists come from around 
the nation to see these uniquely designed corn mu-rals. During the summer, friendly guides offer Corn Palace tours full of “a-maize-ing” facts. After, you can view displays about the palace, how the murals were created, souvenirs and more. cornpalace.com

2024 GUIDE BOOK

GREAT IDEAS FOR YOUR 

NEXT GROUP OUTING

Your Comprehensive 

Guide to Venues 

Throughout the Midwest
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PR INT  &  D IG ITA L  R AT E  C A R D

Print Specifications
•	Print ads are accepted as high-resolution PDF, TIF or EPS files. 
•	 �Be sure to include/embed/create outlines of your fonts and only use CMYK 

images at a minimum of a 300-DPI resolution.
•	Please keep all important images and text 0.25” from the trim size.
•	Send all print materials to ads@ntmediagroup.com.

Size 1x Rate 2x Rate Display Ad Specifications

Full Page $3,800 $3,500
7.1877” (W) x 9.875” (H)
Bleed Size: 8.625” (W) x 11.125” (H)
Trim Size: 8.375” (W) x 10.875” (H)

1/2 Page $2,650 $2,400
Vertical: 3.5” (W) x 9.875” (H)
Horizontal: 7.1877” (W) x 4.8419” (H)

1/3 Page $2,100 $1,900
Vertical: 2.31” (W) x 9.875” (H)
Square: 4.75” (W) x 4.8419” (H)

1/4 Page $1,650 $1,425 3.5” (W) x 4.8419” (H)

MIDWEST MEETINGS MAGAZINE RATES — All Rates Are Net (Contact Steve for premium locations and rates)

MIDWESTMEETINGS.COM, E-NEWSLETTER  
& EMAIL RATES — All Rates Are Net

Rate Ad Specs

Top Banner $1,000/6 Months 728 x 90 px

Block Ad $1,000/6 Months 300 x 250 px

Destination Listing and Link
Print advertisers receive a Free 
Listing and Link for 3 months*

Enhanced Listing $400/1 Year 

E-Newsletter Block Ad $200/Month 300 x 250 px

Email $500/Email – Limited to 1/Month  
or 12/Year Total

Guide Book Formatted Listing Information
�Full-Page Listing: 140 words of copy, two images, 
a logo and contact information

Half-Page Listing: 100 words of copy, two images, 
a logo and contact information

�Quarter-Page listing: 40 words of copy, one 
image, a logo and contact information

Rate Display/Formatted Ad Specs

Full Page $1,200 4.75” (W) x 7.6” (H)

1/2 Page $700 4.75” (W) x 3.7” (H)

1/4 Page $400 4.75” (W) x 1.8” (H)

Back Cover $3,000* 4.75” (W) x 7.6” (H)

Inside Front Cover $2,500* 4.75” (W) x 7.6” (H)

Inside Back Cover $2,500* 4.75” (W) x 7.6” (H)

GUIDE BOOK RATES — All Rates Are Net

*Includes full-page ad in state section

Featuring over 32,000 square feet of adaptable and flexible meeting space across multiple indoor and outdoor event locations, Lake Lawn Resort is your home to both memorable and impactful group collaborations from 10 up to 1,000. No matter which space you choose to use, our lakefront will provide the perfect backdrop for productivity and relaxation.
Treat your attendees to an evening on the lake aboard the Lake Lawn Queen and take in the natural beauty of vibrant foliage that surrounds the resort. 

Lake Lawn Resort is nestled along over two miles of shoreline and over 250 wooded acres on beautiful Delavan Lake. Founded in 1878, the award-winning Lake Lawn Resort has been recognized as one of the most popular lakeside destinations for both leisure and business travelers throughout the United States. The resort provides a virtually endless array of fun and exciting activities where memories  are made, and stories are relived.

HOST YOUR NEXT MEETING 
AT LAKE LAWN RESORT
Where business meets Where business meets 
natural beautynatural beauty

800.338.5253  |  LakeLawnResort.com2400 East Geneva Street  
Delavan, Wisconsin 53115

Steve Van Maanen 
Sales Manager

(605) 690-3351
steve@ntmediagroup.com

A Publication of


